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Re:  Future Strategies in Anticounterfeiting and Antipiracy (Docket No. PTO-C-2023-0006) 
 

The National Association of Manufacturers is the largest manufacturing association in 
the United States, representing manufacturers in every industrial sector and in all 50 states. The 
manufacturing sector employs nearly 13 million men and women and contributes more than 
$2.89 trillion to the U.S. economy.1 Counterfeit goods are a threat to American competitiveness, 
manufacturers and consumers, which is why in the NAM released Countering Counterfeits: The 
Real Threat of Fake Products which has a series of policy recommendations to combat this 
threat.  

 
Counterfeit products have infiltrated everyday avenues of commerce, making their way 

into supply chains and consumers’ homes. The problem is not limited to specific sectors: it 
affects a broad range of manufactured goods, from automotive parts and children’s toys to 
medical devices and pharmaceuticals. The issue has only grown in recent years due to the 
growth of e-commerce platforms. In 2021, counterfeiting subtracted nearly $320 billion from the 
U.S. economy, including direct, indirect and induced economic impacts. Counterfeiting also 
endangered the American workforce, putting nearly 1.1 million American workers at risk.2  

 
Counterfeits threatens manufactures’ investments in innovation and intellectual property. 

Manufacturers in the U.S. perform 55.2% of all private-sector R&D in the nation, driving more 
innovation than any other sector.3 Safeguarding manufacturers’ intellectual property rights is 
critical for continued growth, protecting jobs and ensuring manufacturers’ continued ability to 
grow and innovate.  

 
Current U.S. law fails to appropriately hold e-commerce platforms accountable for their 

role in the rise of counterfeits, despite the evidence that fake goods have proliferated on the 
internet. While Congress recently passed the Integrity, Notification, and Fairness in Online 
Retail Marketplaces (INFORM) Consumers Act, which represents a step towards holding online 
marketplaces accountable for the sale of counterfeit goods, more must be done. 

 

 
1 https://www.nam.org/facts-about-manufacturing/ 
2 Data from NAM Chief Economist Chad Moutray running global counterfeit totals through IMPLAN (on file 
with author). 
3https://www.nam.org/facts-about-manufacturing/ 

https://www.nam.org/wp-content/uploads/2020/07/CounteringCounterfeits.vF_.pdf
https://www.nam.org/wp-content/uploads/2020/07/CounteringCounterfeits.vF_.pdf


The NAM appreciates USPTO’s request for comment and welcomes the agency’s 
attention to strategies to address counterfeiting. The NAM is committed to addressing 
counterfeiting issues to ensure the long-term success of our sector and the safety and security 
of the people who rely on our products. Manufacturers look forward to continuing to work with 
you on this important issue.  
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